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MBA Programmes

MBA is a post-graduate degree programme focusing on relevancy of current and future business trend. The programme is practical and pragmatic, and is customized to suit today’s busy executives and entrepreneurs. 

Programme Content

The MBA programme follows the MBA curriculum of world famous Harvard, Yale and Massachusetts Institute of Technology. Course content and teaching methods reflect the teaching norm of  the leading Business Schools in the World.

Teaching Mentors

All professors/lecturers and practitioners are local based and qualified to teach post-graduate programmes.

Course Materials

The course is conducted with comprehensive text books and notes from the professors/lecturers.

Assignments

All assignments will be given during class in session or before the class commences.

Programme Flexibility

The programme is structured that each module is independent. If a student misses a module, this student can join the next intake to complete the module.

Programme Time Table

Each module starts on Friday and ends on Sunday.

Time:
Friday

from 7.00pm to 10.00pm


Saturday

from 9.00am to   5.00pm


Sunday

from 1.00pm to   9.00pm

Monday

from 7.00pm to 10.00pm
Assessment

Courses are assessed through the evaluation of individual and group assignments and projects, presentations, discussions and examinations.

Award

Upon successful completion of the 10 modules programme, graduates will be awarded the degree of Master of Business Administration (MBA). 
Programme Fee

The fee is S$11,750.00

Application Procedure

· Sign up the decision form

· Enclose a non-refundable registration fee of $300.00

· Payment by cheque, payable to Interconex Management Pte Ltd

Interconex Management Pte Ltd

261 Waterloo Street #03-27
Waterloo Centre

SINGAPORE 180261

Tel: 6336 8988  
Fax: 6338 6826   
Email: enquiries@interconex.org 
URL: www.interconex.org

MBA Curriculum
Core Modules (7 x 4 units) - Compulsory
mba/c/01 Finance and Accounting

The objective of this course is to familiarise the students with the basic concepts, standards and practices of financial accounting. The course examines the role of finance in supporting the functional areas of a firm, and fosters an understanding of how financial decisions themselves can create value.

Topics include:


· Basic analytical skills and principles of corporate finance.

· Standard techniques of analysis, capital budgeting, discounted cash flow valuation, and risk analysis.

· Functions of capital markets and financial institutions.

mba/c/02 Leadership and Organisation

The objective of this course is to familiarize the students on how managers become effective leaders by addressing human side of enterprise.

Topics include:

· Group Culture

· Managing the performance of individual subordinates

· Establishing productive relationships with peers and seniors 

· Develop a vision

· Leadership and team building

· Design organizational change

mba/c/03 Marketing Management

The objectives of this course are to demonstrate the role of marketing in the company; to explore the relationship of marketing to other functions; and to show how effective marketing builds on a thorough understanding of buyer behaviour to create value for customers.

Students learn how to:

· Make marketing decisions in the context of management

· Control the elements of the marketing mix

· Apply the knowledge for brand management

mba/c/04 Technology and Operations Management

The objective of this course is to enable students to develop the skills and concepts needed to ensure the ongoing contribution of a firm’s operations to its competitive position. It helps them to understand the complex processes underlying the development and manufacture of products and the creation and delivery of services.

Topics include:

· Process analysis

· Cross-functional and cross-firm integration

· Product development

· Technology and operations strategy

mba/c/05 Business Government and the International Economy

The objective of this course is to introduce tools for studying the economic environment of business to help managers understand the implications for their companies.

Topics include:

· Law and political process affect the business strategy and decision making

· International financial management

· Global environmental issues

· Emerging nations, their challenges and opportunities

mba/c/06 Social Enterprise

This course focuses on promoting better understanding of the interactions between business and social forces like government and civic.

Topics include:

· Business strategy and social good

· Business competencies as builders of social good

· Business leadership and community service

· Business communication & public speaking

mba/c/07 Seminars with Leading Entrepreneurs/CEOs

The objective of this course is for students to meet leading and successful entrepreneurs. The interaction and exchanges of ideas between students and businesspersons would enlighten the facts of real business world.

Topics include:

· Types of entrepreneurs

· Traits and images of entrepreneurs

· From rags to riches

· Obstacles and lucks

· Guts and grits

· Branding and Strategy

Electives for Executive MBA (3 x 4 units)

mba/g/51 Managerial Economics

The objective of this course is to highlight the concepts of microeconomics and macroeconomics that are importance to managers. The emphasis is placed on the application of the concepts to business issues and problems. This course will also demonstrate how economy theories can be applied to a number of economic and social problems that face the modern economy.

mba/g/52 Human Resource Management

The objective of this course is to introduce HRM as a discipline and to provide an overview of human resource practices. This course will cover theory and methods which reveal strategies for achieving competitive advantage through people, from organizational level issues involving vision and culture to managerial processes regarding hiring, performance and conflict management.

mba/g/53 Management Information System

The objective of this course is to understand the management, design, implementation and use of information technology. This course will also examine the concepts and tools used in the development of computer-based systems designed to satisfy the information needs of management and to gain experience in some of the elements of systems developed.

Electives for MBA Entrepreneurship (3 x 4 units)

mba/e/21 Technology and Entrepreneurial Strategy

The objective of this course is to teach students develop skills for formulating strategy in start-up companies. It outlines tools for formulating and evaluating technology strategy in entrepreneurial start-ups.

Topics include:

· Creativity and innovation

· Competition between technologies

· Strategies for competing against established incumbents

· Organisation of R & D

· Develop analytical tools to perform analysis of industries and competitors.

mba/e/22 The Entrepreneur and the Entrepreneurial Manager

The objective of this course is to address the issues faced by entrepreneurs and managers. The issues are about opportunities and risks, managing viable organizations, creating values, empowerment of staff, complex and multiple roles of a new age entrepreneur and manager.

Topics include:

· Identify potentially new opportunities

· Obtain the resources necessary to pursue an opportunity

· Manage the entrepreneurial organization

· Grow the business into a sustainable enterprise

· Create and harvest value for the stakeholders

mba/e/23 Entrepreneurship and Venture Capital

The objectives of this course are to focus on raising capital, acquisition, and business plan.

Topics include:

· Develop a business plan

· Venture capital industry

· Mergers and acquisitions

· Understanding global entrepreneurial situations

Electives for MBA Marketing ( 3 x 4 units)

mba/m/31 Distribution Channels (focus on Asia)

The objective of this course is to analyse marketing channels from economic, social and political viewpoints. The topics will include the management of relationships within and among organizations in a distribution system, the formation of channel systems and methods of channel coordination, power and conflict among channel members, and the management of some specific channel system forms.

mba/m/32 E-Business and Marketing

The objective of this course is to introduce the importance of electronic marketing in the current and future trend of reaching to new customers. The course will examine the practices and principles of marketing in relationship to E commence. The internet  revolution is changing the world commence and affect the environment; therefore the study of this course will prepare students to better understanding the technologies that are changing the world.  

mba/m/33 Services and Relationship Marketing

The objective of this course is to understand the effectiveness of services and relationship marketing in the modern society. This course will examine the strategy of services and relationship marketing as a source of competitive advantage. 

Electives for MBA Finance (3 x 4 units)

mba/f/41 Financial Analysis

The objective of this course is to develop skills of analysis and interpretation of financial information and performance for predictive decision making. Topics include fundamental security analysis, credit evaluation, risk assessment and other international issues in financial analysis.

mba/f/42 International Finance

The objective of this course is to study the institutions and operation of the international macroeconomic environment; special attention is paid to international arrangements relevant for managers of multinational corporations. Topics include foreign exchange and capital markets, the balance of payments, open economy macroeconomics, exchange rate determinations, history of the international financial system, arbitrage and hedging, and international aspects of financial decisions.

mba/f/43 Corporate Finance

The objective of this course is to study the investment, financial arrangements and dividend decisions of the firm. This course will examine the impact of incentive, moral hazard, and principal-agent problems as a consequence of asymmetric information, government intervention, managerial incentives and financial decisions like capital budgeting, capital structure and mergers.
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